Roofing Social Media Worksheets 
What You Need Before You Post
Your profile should clearly show:
· Business name and logo
· Contact details (phone + area covered)
· What services you offer
· Photos of real jobs
Think of this as your digital shop window.
What to Post (Simple Content That Works)
You do NOT need fancy graphics or marketing language.
Post things like:
· Before & after job photos
· Finished roof photos
· Customer reviews
· Short videos from site (10–30 seconds)
· Team or behind-the-scenes shots
Rule: If it’s real, it’s good enough.
Content Pillars (So You’re Never Stuck)
Stick to 3–4 repeatable topics:
1. Jobs & results
2. Tips & advice for homeowners
3. Trust builders (reviews, accreditations)
4. Team & behind-the-scenes
If a post fits one of these, post it.
Where to Post
Focus on 1–2 platforms:
· Facebook (local customers & reviews)
· Instagram (photos & short videos)
Also keep your Google Business Profile updated.
How Often & How Long It Takes
· 2–3 posts per week
· 10–15 minutes per post
· Use your phone
· Take photos while you’re already on site
Consistency beats perfection.
Why This Works
· Customers check you out before calling
· Builds trust before you speak to them
· Helps you stand out locally
· Brings better-quality enquiries


